Make a customer, not a sale.
Katherine Barchetti
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A customer you keep
is one customen\y(\u

do thavetbflnd /.

Shelley Wake
N
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A%ustl mer not served IS
a customer not deserved.
Ron Kaufman
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Price Is what you pay.
Value is what you get.
Warren Buffett

Customers will forget
the price they paid.
But they will always

remember the value.
Ron Kaufman
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If e-mail had been in use before the telephone was
invented, people would have said, ‘Forget e-mail.
With this new telephone | can actually talk to people!’
Thomas Friedman

Don't let high-speed replace high ,
touch. Customers appreciate both. ‘-
Ron Kaufman

SERVE - CARE - LOVE
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Always do more than required.
Your customers will benefit.

You will, too.
Carole Hairris

Meeting expectations Is good.

Exceeding expectations is better.
~Ron Kaufman
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service Is more important than assistance
. It Is through such service that one earns

lent customers.
Ke Matsushita«

that brings you deal number t
Ron Kaufman
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Rule #1: The customer is always right.

Rule #2: If the customer is wrong, see Rule #1.
Stew Leonard
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Rule #3: If you can't ( -

remember the rules, |
ask your customers. .
They will remind you. =

Ron Kaufman "
=

A

ke Up the Loyalty Ladder




| -
()]
©
©
M
—
>
=
M
>
@)
—
()]
L
.
Q.
D

e

.....
T

Step 1: Understa
Step 2: Make st
Kaufman

SERVE - CARE - LOVE
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er find N ' the alarm to

0 be better. N X ring. Step up!
oker Ron Kaufman
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